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TO THE ANALYSIS OF DOMESTIC AND 
FOREIGN EXPERIENCE OF INVESTIGATION 
IN CUSTOMER LOYALTY 
Annotation. The advantages to a company after creating customer loyalty are 
presented. Analysis of the international and domestic experience in the issue of 
customer loyalty is presented. The evolution of the concept of customer loyalty 
considered. The emotional and rational aspects of customer loyalty are dis-
covered. The advantages and disadvantages of approaches to customer loyalty 
are identified. 
Keywords: loyalty, customer, automotive business, marketing, the emotional 
aspect of customer loyalty, the rational aspect of customer loyalty. 
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