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THE MAIN TRENDS IN DEMAND FOR RUSSIAN 
AUTOMOTIVE MARKET IN 2016 
Annotation. The article presents the statistics results of sales cars in 2016, lists 
the factors to stimulate demand in the automobile market during the crisis period. 
Summarized the principles of benefit programs from the government and au-
tomaker, given their impact on the overall dynamics of sales, pre-defined govern-
ment program to stimulate new car market. Separately allocated sales trend in the 
secondary car market and its development prospects in Russia, revealed new fea-
tures of the behavior of car buyers, dealers to consider in today's market condi-
tions. 
Keywords: automobile market, car market, demand, passenger cars, authorized 
dealer, the automaker. 
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