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PROBLEMS FOR RECONCILIATION  
OF INTERESTS OF THE STATE AND BUSINESS  
IN THE FORMATION OF INNOVATION 
Annotation. We present arguments justifying the need to address the problems of inter-
action between government and business. The problems of interaction between business 
and government. Represented problem areas in which a business comes into conflict 
with the state. Called reasons for business to strive to get out from under the influence of 
the state. Examples of interaction models. 
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